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How is the global financial crisis reflected in the connectivity solutions and services
of consumers and enterprises? Yankee Group Link Data products offer valuable
insight to help you plan your strategic business decisions, investments, product
launches and marketing campaigns.

Market Adoption Monitors & Forecasts (MAMF)

Our Market Adoption Monitors & Forecasts provide global forecast coverage by region with 54 countries broken out, and 430 unique metrics
updated quarterly in each country and in each region. In addition, well over 100 companies are monitored. The data tells us a measured story of
what’s to come during the economic uncertainty—the trends, fluctuations and changes within the market. The Anywhere metrics derived from
MAMEF provides clients with the crucial detailed information to ground strategic decisions around the current economic crisis.

Learn more at www.yankeegroup.com/mamfproducts.do

Did You Know!?

* Currently, the mobile users in Russia, Ukraine, Poland and Turkey altogether account for about one-third of the total European mobile users.

* In 2003, the VolIP telephone lines represented only 0.1 percent of the total telephone lines in United States, but in 2012 they will represent
24 percent.

* The country with the highest FTTH penetration by household in the world is South Korea, at 43 percent.

* In the next five years, the mobile users in Japan will increase by a mere 10 percent while in Pakistan the number of subscribers will double.

Link Data Attitude and Behavior Surveys

A close scrutiny on the economic impact on local markets will be reflected in our survey work. Our survey
products are interrogating the market closely, and our new survey style being launched this month allows
more flexibility in our inquiries to enterprises and consumers alike. Every month in 2009, the Yankee Group
Link Data Attitude and Behavior Surveys will take the pulse of consumers and enterprises to identify
motivations and behaviors as they adopt connectivity services, digital media and applications. We’'ll be
asking thousands of consumers and enterprises precisely what they think the economy is doing to them.
The results of these surveys will provide a continual flow of insight, enabling clients to keep their ears to the
ground as they plan for investments, product launches and marketing campaigns.

Learn more at www.yankeegroup.com/linkAttitudeBehaviorSurveys.do

Did You Know?

» 56 percent of television viewers are online at the same time, browsing the Web or sending e-mail.
* 82 percent of Internet video viewers watch TV shows online because they missed the episode on TV.
* Digital video recorder (DVR) owners are more likely to watch online than they are to record a program in advance .

» 25 percent of the Internet video audience watches online programming on-demand either once or several times per day.




